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FLOOR AMENDMENT NO. BY: /{Q'M&Odl

Amend C.S.H.B. No. 1 (house committee printing) as follows:

(1) In Article I of the bill, in the appropriations to the
Trusteed Programs Within the Office of the Governor (page I-52),
strike Strategy C.1.3, Film and Music Marketing, and strike the
appropriation for that strategy for each fiscal year of the
biennium.

(2) 1In Article I of the bill, following the appropriations
to the Trusteed Programs Within the Office of the Governor, in Rider
No. 12, Part I, Subpart f (page I-56), strike "Strategies C.1.1,
Economic Development; C.1.2, Tourism; and C.1.3, Film and Music
Marketing" and substitute "Strategies C.1.1, Economic Development;
and C.1.2, Tourism".

(3) 1In Article I of the bill, following the appropriations
to the Trusteed Programs Within the Office of the Governor, in Rider
No. 12, Part I, Subpart h (page I-56), strike "Strategies C.1.1,
Economic Development; C.1.2, Tourism; and C.1.3, Film and Music
Marketing" and substitute "Strategies C.1.1, Economic Development;
and C.1.2, Tourism".

(4) 1In Article I of the bill, following the appropriations
to the Trusteed Programs Within the Office of the Governor, in Rider
No. 12, Part II, Subpart c (page I-56), strike "Strategies C.1.1,
Economic Development; C.1.2, Tourism; and C.1.3, Film and Music
Marketing" and substitute "Strategies C.1.1, Economic Development;
and C.1.2, Tourism".

(5) Adjust article totals and methods of financing

accordingly.
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